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Roquette Launches a New Line of Organic Pea Ingredients 

to Address Consumer Demand  

 

Roquette reinforces its leadership position in the food revolution. 
 
 

La Madeleine, France – October 13, 2022. Roquette, a global leader in plant-based ingredients 

and a pioneer of plant proteins, announced today the launch of a new line of organic pea 

ingredients: organic pea starch and organic pea protein. These ingredients are produced at 

its plant in Portage la Prairie (MB, Canada) and supported by peas sourced in a network of 

organic pea growers from Canada. With these new solutions, Roquette enables its customers 

to choose the food they want to offer to consumers with quality, reliability and full traceability 

back to the farm. 

Roquette partners with farmers to achieve premium organic ingredients bringing sustainable and 

trusty proteins and starches to customers through a unique and best-in-class supply chain. 

Address the organic food and beverage markets 

There is a food revolution underway that is changing how people eat: 30% of global consumers 

report having increased their consumption of organic products over the past 12 months, especially 

millennials. Organic products are part of this revolution, driven by consumer demand for more natural 

and nutritious products (sources: Innova Health and Nutrition Surveys 2020 and 2021). 

The growth is particularly noticeable in regions such as North America and Western Europe, 

accounting for more than 80% of the total organic food and beverage markets (source: Euromonitor, 

Passport 2022).  

Roquette, the best partner for organic all over the world 

Roquette’s close partnership with pea growers, combined with a state-of-the-art plant designed for 

organic ingredient production, establishes a strong position to be the best partner for all of the actors 

of the whole value chain. To offer these premium organic pea-based solutions, Roquette relies on 

its farmers’ network who are growing organic peas, on the security of the supply and the certification 

of its production facility.  

According to Jeremy Burks, Senior Vice President of Plant Proteins at Roquette: “From America 

to Europe, from the field to the plate, we want to provide trusted origin organic ingredients, and 

farmers are an essential piece of this organic strategy. We know from which farm our organic pea 

comes from as we are involved all throughout the value chain. This new organic pea line is a 

milestone of the food revolution to which Roquette is so committed.” 

 

Create sustainable, nutritious and reliable products 

“Our expertise in plant-based ingredients, developed over almost 90 years, gives us considerable 

advantages to be at the forefront of this shift and provide our customers with innovative solutions for 

tastier, healthier and more sustainable foods. We run our organic line with high levels of traceability 

and responsibility to keep on indulging consumer appetites while supporting their changing habits,” 

said Pascal Leroy, Senior Vice President of Core Ingredients at Roquette. 



 

Compared to similar plant-based solutions on the market, Roquette oversees all production phases, 

from the field to the ingredient. By extracting the value of all the components of the pea – from starch 

to protein – Roquette honors its group commitment to providing the world with sustainable and 

premium solutions while inspiring good practices and thriving with its customers. 

 

Roquette is first launching the range of pea starch and pea protein ingredients in North America, 

Mexico and Europe, with a rollout planned for other markets. This new organic line is perfectly 

adapted for specialized nutrition, non-dairy or meat alternative markets. 

The new line of organic pea protein isolate comes in addition to the already available NUTRALYS® 

organic textured proteins in EU and US markets. 

“Our teams created these great products based on consumer needs by leveraging our longstanding 

expertise in plant proteins and peas. This launch, just five months after NUTRALYS® organic textured 

protein, reflects Roquette’s ambition to speed up innovation to keep pace with new consumer trends 

and to continue to be the partner of choice for customers who share our passion for plant-based 

cuisine,” said Jeremy Burks. 

 

 
 

About Roquette: “Offering the best of nature” 
Roquette is a family-owned global leader in plant-based ingredients, a pioneer of plant proteins and a leading provider of pharmaceutical 

excipients. Founded in 1933, the company currently operates in more than 100 countries, has a turnover of 3.9 billion euros, and employs 

more than 8,000 people worldwide. 

Life and nature have been our sources of inspiration for decades. All our raw materials are of natural origin. From them, we enable a 

whole new plant protein cuisine; we offer pharmaceutical solutions that play a key role in medical treatments; and we develop innovative 

ingredients for food, nutrition and health markets. We truly unlock the potential of nature to improve, cure and save lives. 

Thanks to a constant drive for innovation and a long-term vision, we are committed to improving the well-being of people all over the world. 

We put sustainable development at the heart of our concerns, while taking care of resources and territories. We are determined to create 

a better and healthier future for all generations. 

 

Discover more about Roquette at this link. 
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