
 
 

 
 

 

PRESS RELEASE 

Roquette Launches New Brand Identity for Its NUTRALYS® Plant Proteins 

 
The company updates the NUTRALYS® brand to reflect its renewed mission of playing a key role in the 
development of a new plant-based gastronomy. 

 
 
La Madeleine (France), May 7th, 2020 – Roquette, a global leader in 
plant-based ingredients and a pioneer of plant proteins, announced 
today the development of a new brand identity for its range of 
NUTRALYS® plant proteins, a sustainable source of innovative plant 
proteins of the highest quality. 
 
This new identity reflects the renewed mission of NUTRALYS®. This mission aims at playing a key role in the 
development of a new plant-based gastronomy that consumers seek to explore and that responds to the 
booming global demand for better food for people and the planet. 
 
The NUTRALYS® range of plant proteins now expands beyond pea and into other sources such as fava bean 
and wheat. With a diversity of plant proteins from different botanical origins, Roquette leads the way in an area 
of expertise that is essential to meet the growing demand of today's consumers for sensory diversity and 
sustainable nutritional improvement.  
  
To reinforce the new brand identity, Roquette launches a new website: NUTRALYS® Plant Protein by Roquette, 
and a LinkedIn page where customers and consumers will be able to find latest news, product information, 
insights from Roquette experts and much more. 
 
Jean-Philippe Azoulay, Vice President of Pea and New Proteins Business Line at Roquette, says: “Customers 

are looking for personalized content and solutions, and that is exactly what we want to provide. Building on the 

strength of the NUTRALYS® brand, we want food producers to consider this NUTRALYS® site as a new source 

of inspiration to help them develop a new plant-based cuisine and gastronomy. Our new LinkedIn page will 

provide regular updates on our latest innovations in the field of plant proteins and much more! With these new 

information and exchange platforms, we will improve customer experience by means of a stronger online link 

with food producers and with end-consumers too.”  

Roquette has more than 40 years of experience in plant protein research and production and has always been 

a pioneer in the sector of plant-based specialty proteins for food, nutrition and health markets. In just 10 years, 

Roquette has developed the widest range of pea-based proteins, including textured ones, available in today’s 

market. Roquette is uniquely positioned to respond to the current food revolution through its strong customer 

service, ambitious investments* and drive for innovation.  

(*) With a total investment of over half a billion euros, Roquette is investing more than any other company in 

this sector to meet the increasing global demand for high-quality pea protein. The company’s five-year 

investment program is designed to ensure that the supply of plant protein is secure, safe and sustainable.  

 

https://www.roquette.com/plant-protein
https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.linkedin.com%2Fshowcase%2Fnutralys%25C2%25AE-plant-protein-by-roquette%2Fabout%2F%3FviewAsMember%3Dtrue&data=02%7C01%7CTIFFANY.MARTIN%40roquette.com%7C469b445450c141182f6608d7da59c64b%7C1c81ebf96e524cf8b2c4a3b65e90edf9%7C0%7C0%7C637217951420990801&sdata=fuWSt5bjNChrBpqfGTND%2B7E%2BWVbFoV02WmEvzWCoJAk%3D&reserved=0


 
 

 
 

 

About Roquette 

Offering the best of nature, Roquette is a global leader in plant-based ingredients and a pioneer of new vegetal 
proteins. In collaboration with its customers and partners, the group addresses current and future societal 
challenges by unlocking the potential of nature to offer the best ingredients for food, nutrition and health 
markets. Each of these ingredients responds to unique and essential needs, and they enable healthier 
lifestyles. Thanks to a constant drive for innovation and a long-term vision, the group is committed to improving 
the well-being of millions of people all over the world while taking care of resources and territories. Roquette 
currently operates in over 100 countries, has a turnover of around 3.5 billion euros and employs 8,600 people 
worldwide. 
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