PLAN [-BASED CHOCOLATE
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@ CLIMATE CHANGE AND HEALTH CONCERNS

Consumers care for the environment.
They want their food to be respectful of it too.

Sustainability of global consumers

changed their diets
towards a more sustainable
lifestyle?

CONSUMERS’ NEW PREFERENCES

Plant-based alternatives gain acceptance among consumers.
Not anymore a trend, but a staple.

of global consumers Confectionery

were following a flexitarian
dietin 2021°

NEW CHOCOLATE OPTIONS

Consumers ask for a wider plant-based
chocolate offer: it starts growing.

2in3

of all new EMEA

chocolate launches display
a vegetarian or
plant-based claim®

FORMULATION CHALLENGES
What is key? Getting the delicious taste while maintaining the

melting creamy feeling.

% OUR PLANT-BASED ALTERNATIVES

How can you succeed in plant-based confectionery?

Keep the texture Keep the taste Keep it easy

PARTNERING FOR SUCCESS

Contact our application experts to know
more about our plant-based solutions.

1. Innova Global Confectionery 2022

2. FMCG Gurus Top Ten Trends for 2023 (November 2022)

3. FMCG Gurus Top Ten Trends for 2022 (January 2022)

4. Euromonitor Chocolate Confectionery in the UK (Analysis, July 2022)

5. Confectionery News — Global study shows 60% of Gen Zs expect plant-based chocolate as Veganuary hits new milestone (January 2022)
6. Innova database (penetration rate 2021)
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ROQUETTE

Offering the best of nature™

Please note that any information provided herein is intended for professionals involved in the healthcare and food industry for their internal use only and must not be delivered as such to final consumers. Such information is based on the current state of our knowledge and is made available on an informational basis. No warranty,
whether expressed or implied or guarantee of product properties is intended or implied. The ultimate use of any of this information is your responsibility. Products described in any such information may have restrictions with respect to their use, commmunication, and/or usage levels, and such may vary on a country-by-country basi
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Roguette does not warrant that the information or its use will not infringe any patent or other proprietary rights of any third party ding any such information shall not be construed as a commitment of Roquette to sell any product encompassing any of such information in the future. P U B LI C
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